Personalized Nutrition
An Industry Dlsruptor’>

Let food be thy medicine
KHicine be thngdgad ”
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Consumers
seek and
demand
unprecedented
levels of
“bespoke”
treatment to
suit their needs
perfectly
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Meanwhile, it is becoming
Increasingly convenient for
consumers to track their
personal health on a regular
basis in and out of the store...




At-home genetic test:
Ancestry

Familial Traits

Ragister yvour kit at

23andme.com/start / H ealth M etri CS

T to an unprecedented degree



Past nutrition guideline
“one size fits all” recom

Fats, Olls & Sweets KEY .
USE SPARINGLY r B Fat (naturally ocourring and added)
4 B Sugars (added)
Those symbols show fats and added sugars in foods,

Milk, Yogurt & sl Meat, Poultry, Fish, Dry Beans,
Cheese Group — o Eqgs & Nuts Group
2-3 SERVINGS - 2.3 SERVINGS

Vegetable Group : Fruit Group
3.5 SERVINGS i ) T 2.4 SERVINGS

Bread, Cereal,
Rice & Pasta
Group

611
SERVINGS




Nutrition impacts health; °
healthcare costs in develo

US Healthcare costs have been increasing
rapidly since the last 3 decades

Healthcare costs as % of GDP

1981 1984 1987 11990 1993 1996 1999 2002 2005 2008 2011 2014

Years
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CANCER-FIGHTING

FOODS

You Should Eat Every Day

Increasingly,
consumers are
learning about
specific foods to
“treat” specific health
concerns
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Do we really
respond to our

~ consumers’ specific
needs?
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It's time to
personalize nutrition

’



' Personalization resg

Age

Gender
Genetics
Diseases
Environment
Behaviors

Emotions




Scientific ad
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"~ Diagnostic and

= 777 L Monitoring Tools

_J enable collection data
- .| - foruse in personalized

nutrition algorithms

Digital
Capabilities
improve connectivity

. and communication

1 between personalized
1 nutrition providers and
consumers

¢ 4

enables analyzing
- phenotypic, genotypic,
environmental, and
behavioral data to
understand nutritional
/ EERS

y Modifying Food
" to achieve target
~ nutritional profiles
' possible through
/- advancements in
- nutraceuticals and bio-

. fortification in food

“manufacturing
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Food Products Can

Being Physically Fit /
Energy for Active Feeling Good Leading a
Lifestyle About Myself Balanced Lifestyle Not Being lll

Different lifestyle
approaches to
health & wellness...

__may lead to Digestive Health Weight Control Purity Heart Health
dlff_(?[_rent perj’ona'd Energy / Fuel Hunger Control Digestive Health Disease Prevention

nutrition needs an Muscle Building Skin / Beauty Stress Reduction Allergen Free

wants... S ; L
Performance Anti-Aging Sleep Enhancement Immunity Building

...and different
solutions




Key players are making big bets in personalized

nutrition ventures

INDUSTRY NEWS » FOO

Campbell's 1

NESTLE AND SAMSUNG TO COLLABORATE ON DIGITAL NUTRITION launch in

D HEALTH

Tyson Foods, Inc.

HOME > INVESTORS => MWEWS RELEASES >» NEWS RELEASES DETAILS

" INVESTORS

| INVESTOR OVERVIEW

News Beleases

EVENT LALENDAR
WEBLASTS & PHESENTATIONS
FINANCIAL REPORTS

and products Lo suslainably lead a growing world populatan.

SFC FILINGS T

FESTYLE

Enter your email addreazs

Campbell's Soup Co. has become the sole investor of a San Francisco-based
company that combines nutrition, technology and food delivery into one bundls

The Camden-based food company is investing $32 million in Habit. a
personalized nutrition company that will launch i 2017.

o will make avalable 5130 million o the fund, which has been named Tyson Maw

Ventures LLC, o complement the compary's continuing investments ininnovation inifs core

FINANCIAL STATEMENTS fresh meats, pouttry and prepared foods husinesses




DOUBLESHOT

COFFEE &
PROTEIN

Satisfies Hunger
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Mlnlmal Requirements for All Essential Amino Acids
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85% Lean Ground >4 cups Soy Milk  >5 Hard Boiled >18 cups >25 Slices Wheat 50 Tbsp. Peanut Butter
Beef Eggs Chickpeas Bread

Source: Nancy Rodriguez, PhD, RDN
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Make it easy for co
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# Collaboration across industries to drive true
for consumers

B tuscovery
Vitkads hy

GET REWARDED T L) - .

members
worldwide

Test it on the food tracker and stock up

$1OO m I I I I on+ | on Vitality points.
worth of healthy food | e
25% CASH BACK
SO bbby b W

|
01%
015

purchased through
Vitality

70,000+ B B

gym visits logged @ @
per day
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Global Partners




é-, Ready access to
protein nutritional informa-
tion through digital
banners.

5-. Linkage to loyalty pro-
grams and health and
wellness.

1-. Changed aisle positioning:
From meat to protein and health
benefits.

Natural ] o
Proteins @'
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Heart Health
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4-, Portion sizing - Meat 3-. Shelf labeling and bar

Cuts / Portion sizing now code scanning, that will
tailored to individuals. enable real time tracking
of nutrients.

Imagine if you were standing in a grocery store meat aisle 5 years fromnow...

2-, Incorporation of
menu finder.
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Accelerating Near-Term Growth

Feeding immediate consumer appetite for
personalization and health

Differentiating amongst the “noise” of hew
offerings

Testing new sales channels — direct to
consumer

Positioning for Future of

Food and Health

Knowing the consumer — as individuals
VS. segments

Preparing for convergence of food and
health

Developing brand equity for innovation
Building proprietary science
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Personalized nutrition will take root, disrupt the
Industry, and serve the masses

Food and Health will increasingly converge, in
iIndustry and for consumers
4
3 ‘ Companies who take action now will lead the
future of food (and health)
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Let’'s continue the conv-

Jennifer Bentz

SVP Insights and Innovation
Tyson Foods
jennifer.bentz@tyson.com

Simon Negri

Partner
A.T. Kearney
simon.negri@atkearney.com
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